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The following is the 800# verbage that I sent to Kathy McMahon last week: 

Miles for Admission is "A private party for Marlboro smokers 21+featuring a national 
.touring band, food from the Marlboro cookbook, and a local DJ. Admission is 200 
rmiles for the smoker and their guest." 

The venues’ phone number (not the 800#) is listed in the ROP. The venues will be 
receiving the initial phone calls from the consumer. Should we have the venue operators 
say the same thing as the 800#, or should they refer the consumer directly to the 800#? 

Also, we will have our staff in the venues three weeks prior to the shows posting the 
communication pieces, refilling the redemption forms and fielding any questions that 
consumers may have. What can they say and not say? 

The ROP hits on September 23 rd , please advise prior to that date. Thank you for your 
direction. Feel free to contact me with any additional questions at 312,644.0600 ext. 255. 




Source: https://www.industrydocuments.ucsf.edu/docs/thwy0004 















